
Smartphone relatability
with women on the rise
           of the females feel they can relate
more with the new designs, colours and form
factors (specifically Flip phones).  They feel
these smartphones are made keeping
women in mind. 

Women &
SmartTech
What women think about
smart gadgets and
devices?

Colours and women centric
functions enhance the value
of wearables for women
          of the women find smart rings emerging
as promising wearable they would like to
explore.            females aren’t happy with large
dials of smartwatches.            women prefer
coloured earbuds instead of black or white. 

Laptops are boring for
women and lack anything
specific appealing them
          of the females don’t find anything
interesting in Laptops and find them a unisex
gadget. They expect Laptop makers to bring in
more women centric Laptops for professionals
and students.

Women rarely find
Smart TVs as smart
An overwhelming            of the women
do not find Smart TV an appealing
device.  At the same time,           women
find them complicated to operate.

The adoption of smart
features in home appliances
is negligible
A mere         of the females are using any of
the smart / connectivity feature of smart
home appliances like ovens, washing machines,
refrigerators, etc.           of the women are
unsure if their appliances and gadgets are
smart or have any connectivity feature.

The findings are based on a consumer survey
done by Techarc covering 1150 female
respondents.  The respondents dwell in metro /
non-metro cities spread across the country.  
The ages of respondents covered ranged
between 18-50 years.  By profession 650
women were working while the remaining 500
were home makers.
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